SYLLABI OF CQURSES FOR DIPLOMA PROGRAMME IN MODERN OFFICE PRACTICES LEVEL [-V, FOR BTE GOA 17

.-, 3603 - MARKETING MANAGEMENT -1, , |
Teaching Schedule Per Week Progressive ; Examination Schedule (Marks) l
Lectures m AscEmERt * Theory T Practical Ex. \ Total J

. ” ; T | ms |

RATIONALE: This course is aimed at erientation of students to- acquaint themn with: the wide spectram of -
marketing domaix and its rudiments. [tis basic level course. -

COURSE CONTENTS Hrs  Mks

1. INTRODUCTION
Meaning and definition, Modern concepts, Evolution in concept,}Consuneér orientation,
Marketing environment.

3. VARIOUS CONCEPTS & TERMS 015
Types of markets, Segmentation of markets, Meaning and types of product; Concept '
of groduct life cycle. - _

3. MARKETING DECISIONS: , 6 10
Marketing information- Importance of Information, - Marketing research (including

only meating, procedure, steps and types of surveys), - Elements of marketing mix.

gyl W D P

4. SALES FORECASTING i 6 10
Need, Factors influencing sales forecasts, Types of forecasts, Methods of sales
forecasting. ) : -

5. PRODUCT PLANNING, PACKAGING & BRANDING |, . o ooz 0 215
Praduct diversification, Product pesitioning, New praduct development, Steps, Idea

generation, Screening NEW ideas, .Concept development, Test Marketing,
Commercialisation.

6. PRICING POLICIES s:i:ii . 0 L . 5 10
Economi¢ concepts in pricing, - Methods based on costs, Break Even Analysis, g

7. PHYSICAL DISTRIBUTION ‘ 510
Channels of distribution, - Choice of ¢hannel, - Vartous factors, - Physical distribution
Management, - Elements of physical distribution costs.

8. PRODUCT PROMOTION o1
Objectives & budget, - Forms of prometion, - Publicity, - personnel selling, - Other

forms of promotion, Advertising media and their choice - Advertising Agency & 1ts

functions.

64 100

& Total
NOTE: No individual questions <hall be allotted marks beyond, 8-10. Sufficient internal choices
shall have to be provided. Attempt should be made to seek short answer of each question.
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