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ATIONALE: Students are expected to kno¥ the latest tbchniques of marketing 2 produst iqj_qptibnal and
! kets, They arc also expected t© know. the changing Scenario in marketing sphere with the
ade  cks. Role of various relevant institution int mnxkcging as well s in.export and-import wade. Case
nudies shall be used along with lecture method as-i:cda'go'g'ieél,tools-. : s _ ‘

1. LATEST TECHNIQUES N MARKETING R
Use of Psychological techniques; Consumer Behaviour, Motivation research, - o0
telemarketing, System Selling, Concept ‘Selling, Factors, affecting Consumers

Behaviour, Economic; Social Cultural; Buying process; “Steps Motives; Rational

Motives Patronage Motives; Emotional Matives, Seller point of view; Difference
between consumer behaviour; Importa umers BehaviouT, Organis'ational
buying Behaviour, Motivation—resea:rch, Methods, Survey (freld),

Experimenta\ survey, Projective Techniques and Tests. ' »
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1. PROJECT PORTFOLIO ANALYSIS .
Marketing OVer phone, Product line, Product miX, product line decision, Product
partfolio, Product _Diversiﬁcation(No detailed stady of analysis) .
3..OLE OF MARKETING N DEVELOPING ECONOMY B L
Marketing Environment in Indian Market, Rural and Urban Marketing, Social
Marketing, Features of Rural Market, Problems of rural marketing, Distinction between
ostic Marketing Environment, Demographic Scene:

Rural & Urban Marketing, Dom
gcene before and after liberalisation, Legal and poh tical enyironment.
4 INTERNATIONAL MARKETING LI
How does it differ from domestic one? Quality Consciousness, Strategy, M.eaning
scope and problems, Environment.
e
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SYLLAB! OF COURSES FOR DIPLOMA PROGRAMME [N MODERN OFFICE PRACTICES LE\.I.EL I-V,FOR b

5. CHANGING SCENARIO o2
Globalisation, Free trade zones, Govt of India Policies on export and Import, Agénties

Assisting Export Trade, Introductiort te ‘trade blocks, EET (Eutbpean Union}, LAFTA,

CACM, SARC ASEAN, Export promotion Counasf. Commodity Bodrds Develgpment

Councils, Advisory. Boards, Export Inspeenar ourieefi, FTEO, FICCY, TTP0. (Indian

Trade Promotion Organisation), Indian Institute of Foreign. Trade (UIFT), Indian

Institute of Packaging, STC & MMTC, Indian Council of Arpitration,

Export- houses.

6. EXPORT PROCEDURE & DOCUMENTATION ® B
Registration Procedure, Post-shipment Procedure Export Uocumentation, Commercial

invoice, Consular Invoice, Shipping Bill, Certificate of Origin, FORM GR. [, FORM

G.R. 3, FORM V.P./COD (each on delivery) Airway Bill, Foreign bill of exchange,

Bill of lading, marine insurance documentation, Letter of credit (only meanmg &

parties) '

Total , o 10
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NOTE: L.,Individﬁalv-ciuestion should not be aflotted more than 8-10 marks. Attempt should be made
to seek brief answers. Sufficient Internal choice is to be given in question paper.
2. Additional available higurs are to be-utilised in case studies analysis. = 77
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