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1, LATEST TECHNIQ
UES IN 

Consumer Behaviour, Motivation research, 

Concept ‘Selling, Factors, affect
ing Consumers 

Use of Psychologica
l 

techniques, 

System Selling, 

Motives Patrona
ge Motiv

es; Emotio
nal Matives;, Selter point of view; Differencetelemarketing

, 

between consum
et behavi

our; Impo
rtance of Consumers Beha

viour, Organ
isationalBehaviour, Econo

mic; Social; Cultural; Buying. process; “Steps Motives; Rational 
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buying Behavio
ur, Mot

ivation-resea
rch,

 
Methods,Sur

vey (field), 

“

Experimental s
urvey, Project

ive Tech
niques and Tests. 

2.PROJECT P
ORTFOLIO 

ANALYSIS 

Marketing o
vet phone, Produ

ct line, Product mix, Product line decision, Pro
duct 

Portfolio, Prod
uct Divers

ification(No 
detailed study of analysis) 

3...0LE OF MARKET
ING 

IN DEVELOP
ING 

ECONOMY 

Marketing, Fea
tures of Rural Market, Proble

ms of rural marketing
, Dist

inction bet
ween 

Marketing En
vironment 

in Indian Market, Rural and Urban Marketing, Social 

Rural & Urban Marketi
ng, Do

mestic Mark
eting Env

ironment, 
Demographic 

scene, 

Scene before and after liberalisa
tion, 

Legal and political envir
onment. 
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G 

7 Quality Consci
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Strategy, Mean
ing 

How does it differ from domestic one 

scope and problems, Envi
ronment. 
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SYLLABI OF COURSES FOR DIPLOMA PROGRAMME IN MODERN OFFICE PRACTICES LEVEL I-V, FOR b. 

20 15 5, CHANGING SCENARIO 
Globalisation, Free trade zones, Govt of India Policies on export arid Import, Agénéies 

Assisting Export Trade, Introduction to ‘trade blocks, EEC’ (Eutépean Union), LAFTA, 

CACM, SARC ASEAN,Export promotion Council-Cemsmodity Boards ‘Development 

Councils, Advisory. Boards, Export Inspeewurtoui, FTEO, FICCI, TEP.O.(indian 
Trade Promotion Organisation), Indian Institute of Foreign, Trade (TIFT), Indian 

Institute of Packaging, STC & MMTC,Indian Council of Arpttration, 

Export- houses. 
15 9 

6. EXPORT PROCEDURE & DOCUMENTATION 

Registration Procedure, Post-shipment Procedure Export Locumentation, Commercial 

invoice, Consular Invoice, Shipping Bill, Certificate of Origin, FORM G.R. I, FORM 

GR. 3, FORM V.P/COD (each on delivery) Airway Bill, Foreign bill of exchange, 

Bill of lading, marine insurance documentation, Letter of credit (only meanmg & 
: 

parties) 
100 64 . Total 
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NOTE: |..Individualquestion should not be allotted more than 8-10 marks. Attempt should be made 

to seek brief answers. Sufficient Internal choice is to‘be given in question paper. 

2. Additionalavailable hours are'to be-utilised in case studies analysis’ 
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