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1 ATTIONALE: This course aims at providing
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necessary depth of kn

oiwiledge to students in the area of travel

nd tour management so that they can successfully work in any tour and travel business. [t also develops the
wareness about its growth in Indian parlance, various tourism products, tour-marketing and travel agency

jusiness.
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COURSE CONTENT

1. TOURISM BUSINESS
Nature and importance, Components & Typology. Concept of Domestic and
international tourism with recent trends, Growth & development of tourism in India.

2. TOURIST PRODUCT

Tourist Resources, Cultural resources: Art and Architecture, historical Monuments,
Religious, Cultural & Spiritual places, Fairs and Festival, Foik customs, costumes,
Museums, socio-cultural resources, Architectural Heritage and Style, Ancient,
Medieval and modern monuments, religious Shrines/Centres Hindu, Buddhist, Jain,
Sikh, Muslims, Christians and others, performing Arts and Handicraft, Man —~made
Tourist destinations of academic, scientific and Industrial area, Natural tourist centres :
Hills, desert, coastal & island

3. TOURISM MARKETING

Mecthodology considerations, Pricing of tour package, Designing and printing of tour
brochure. — Concept marketing, Nature, classification & characteristics of services,
their marketing implication.

4. TRAVEL AGENCY & TOUR OPERATION

Functions of travel agency, Organisational structure, Various types of travel agents,
Responsibilities of travel agents, Procedure for becoming a travel agent and tour
operator in India, Role of airlines (domestic & international) in the growth of travel
agency and tour operators business, Accommodations: Types, organisation &
managemernt.

5. LEGISLATIONS
Tourism- related legislation and policy in India.

Total
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10 24
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NOTE: Short answer type questions are required to be set for examination. Adequate internal

choice is to be pmvided.
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