
 

 

  

      
 

 

            
 

   

 

 

 

55 SYLLABI OF COURSES FOR DIPLOMA PROGRAMMEIN MODERN OFFICE PRACTICES LEVELI-V, FOR BTE GOA 

5614 —- ADVERTISING MANAGEMENT 
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RATIONALE: Stidents are exposedto thefield ofadvertising and variouslatest techniques so that a practical 
exposure canbe provided at the end. 
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“COURSE CONTENT_..... ‘ wt Hrs. Mks 

1. ADVERTISING . --- beset orc Dagy 3204 
Role, Impertance, "Advertising, Pubtidity & Propaganda, Benefits ofAdvertising, 
Advertising Coverage, Active Participants, Evolution of moder advertising,:Social 
criticism of advertising Govt. Regulation on advertising + 

2. ADVERTISING BUSINESS 20 
In-House advertising, Advertising Agencies, The ‘client-Agency relationship, 
Advertising & Marketing mix, Consumer behaviour. and. Advertising Directions, 
Complexity of consumer buying behaviour, Advertising Research 

3. MARKETING & ADVERTISEMENT PLANNING 90 
‘Whatis marketirig plan?, Effect of marketing plan on Advertising, Advertising Pian, - ; 
Allocation of funds for Advertising, ‘ iach cee ne 

Ley a.
4. CREATIVE COPYWRITING ey MS: 

Objectives of a good copy, Understanding of copywriters tomeCommonn pialmo 
writing a copy, Creating names for products. Ate , | ee Z 

‘ mee A vr odd
5. CREATIVE ART 
‘What is an “Art? Role. ofadyertising Artist, Creating snadvertiseAdel ing ee 
visuals, packagingdesign... . / bod 1 

6. ADVERTISING MEDIA, Hindod 15" 
Media planning & selection, Print media, ‘Electronic media, Sales promtstion, : 

EOPPITS EYE QsCorporate Advertising, Public Relations Advertising 

‘ 64 100
Total ‘ 

NOTE: Questions should be short answer type only, Adequate alternative choices are to be provided. 

REFERENCE BOOKS 
Bovee & Arens : “Contemporary Advertising” (IRWIN). 
National Register Pub. Co., Standard Directory of Advertisers. 
Barter, R: “Advertising Hand book”. 
Borden Neil: “Advertising Management”. 
HARROLD:“Advertising Copy”. 
Howard: “How to write Advertisements?”. 
Otto Kleppner: “Advertising Procedure”. 
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